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The Automotive Technician provides practical technical information, training, 
case studies and diagnostic assistance to technicians challenged by
new and complex technologies in the modern vehicle. 
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The Automotive Technician
The Automotive Technician (TaT) is the 
first magazine of its kind in Australasia 
to feature practical solutions to 
everyday car repair problems.  

Our readers tell us they enjoy the 
magazine because of its variety and 
quality of technical subject matter and 
the way it is written and presented.  

TaT does not follow the popular 
magazine trend of running special 
features which concentrate on one 
aspect of vehicle repair at a time. We 
believe manufacturers and suppliers 
should have the freedom to advertise 
or submit technical editorial when they 
think it’s appropriate.

TaT’s point of difference is its 
independence. It offers variety and 
delivers useful technical information 
from some of the best brains in the 
business. 

With readership growing, this bi-monthly 
magazine, combined with an active 
website and training programs, will 
provide an exciting new platform for 
those with products to sell and messages 
to deliver.

Who are our readers?
 • Auto technicians and apprentices 
 • Auto electricians • Mechanics
 • Climate control technicians • Industry suppliers
 • Original equipment manufacturers
 • Registered training organisations eg TAFE

What do you have of interest to these people?
 • lubricants • filters • spark plugs • brake pads • tools • hoists • jacks 
 • benches • testing equipment • scanners • multimeters • batteries 
 • chargers • workshop and office software • shocks • springs • radiators 
 • hoses • clamps • belts • fuel pumps • work clothes • insurance 
 • vehicles • lighting • air conditioning parts and systems • gas 
 • service equipment • consumables • cleaning materials • printing 
 • accountancy • banking • telephones • security • internet access

Readers love it
Real testimonials:

‘You have set a new publishing standard’  
‘Full of essential information for the professional’  

‘A brilliant system - what this trade has lacked for many years’ 
‘I couldn’t believe here was the solution, staring me in the face’  

‘ It was great to get a second opinion - that’s all I wanted’
‘Great to have access to quality information’  

‘The best trade magazine ever’ 
‘Value from the first edition’  

Advertising rates
Advertising rates are competitive with comparable industry magazines. 
Rates are quoted as soon as you contact us. We prefer to work personally with 
advertisers to deliver long-term and rewarding advertising and promotional 
schedules. TaT is a member of the Circulations Audit Board and submits its print 
run for regular audit

Subscriber benefits
Readers are offered a combined magazine-website access subscription.This 
provides password access to www.tat.net.au with its resource centre and 
problem assistance service and includes mailed delivery of the magazine. The 
magazine is also mailed free of charge to members of VASA (Automotive Air-
conditioning, Electrical and Cooling Technicians of Australasia)

Promotional extras
If you manufacture or import technical equipment, there are opportunities 
for product testing and evaluation. Discuss your ideas with us. Our aim is to 
encourage win-win relationships with advertisers and suppliers so that we can 
share training opportunities and explore promotional ideas

The TaT family

technical support
assist DIAGNOSTIC ONLINE HELP

online resource
find

EASY TO FIND TECHNICAL ARTICLES

just talk
chat SHARE FIXES AND IDEAS

Tat train
training division

train
PRACTICAL TRAINING IN 

TECHNOLOGY AND BUSINESS

bi-monthly trade magazine
BI-MONTHLY MAGAZINE 

FULL OF TECHNICAL STORIES

problem solving
‘s a fact REPAIR CASE STUDIES

business training
biz ADVICE TO IMPROVE 

YOUR BUSINESS PROFITS

BACK TO BASICS
DIAGNOSTIC CHECKLISTS



Jeff Smit is the technical 
editor and head trainer, 
as well as owner-operator 
of two TaT research 
workshops in Sydney.

He has spent the past 
30 years building his 
businesses and devoting 

a great deal of his time to the Australian 
Association of Automotive Electricians and 
VASA (Automotive Airconditioning, Electrical 
and Cooling Technicians of Australasia). In 
2007, Jeff and two partners, Deyan Barrie 
and Ken Newton introduced the TaT network 
concept to Australasian workshops. Their 
first edition came out in February 2008 and 
hasn’t looked back. The magazine is now 
considered a market leader for technical skill 
improvement and discovery.

Jeff is a highly qualified auto electrician and 
a dynamic and entertaining technical and 
business trainer.

One of the rapidly expanding TaT products is 
the TaTassist service and the huge TaT’s a fact 
database of real life vehicle case studies. 

Most of the problem solving 
is based at Deyan Barrie’s 
extensive auto electrical and 
mechanical workshops and 
remanufacturing centre in 
North Sydney.

Deyan is a RAAF-trained 
aircraft electrical fitter who 

is respected for his diagnostic 
and remanufacturing skills. He is also the MTA 
NSW councillor of the Automotive Electrical 
Division and past president of the Australian 

Association of Automotive 
Electricians. 

Editor-in-chief is Ken 
Newton, an award winning 
writer who for some years 
was a regular columnist for 
MACS Action in America.

He is also a corporate 
documentary maker and 

script writer and head of the Gold 
Coast region’s longest established public 
relations consultantcy. He has run ABC 
regional radio and television news programs, 
was media adviser to the two biggest local 

authorities in South 
East Queensland, and 
documentary consultant 
to the leading Malaysian 
urban renewal think-
tank, the Institute Sultan 
Iskandar.

One of Australia’s leading 
automotive electronic 

trainers and former Holden College trainer, 
Jack Stepanian, is a valuable member of the 
senior TaT team. Jack writes regular technical 

features for TaT, and with 
his co-writer Sam Nazarian 
runs the TaT research 
centre at their north 
Sydney retail workshop.

Alex Cowie manages 
the growing traffic in 
the TaTassist program, 
in which a team of 10 
dedicated professionals 

share their knowledge with TaT subscribers 
from around Australia and New Zealand. Alex 
is a highly skilled engine reconditioner who 
has restored irreplaceable historic racing 
engines for international teams.

The magazine, together with the TaT website and training 
programs, encourages technicians to share information 
as a way of adding to their repair skills while enhancing 
job satisfaction and profitability.

The Automotive Technician magazine is 
published by technicians for technicians

The Automotive Technician

Distribution is through 
a combination of 

TaT subscribers and 
customers of leading 

parts suppliers. The 
magazine has a long 

shelf life, and is shared 
around work places.

The Automotive Technician is a member of 
the Circulations Audit Board.

Audit period 1 Oct 2012 to 31 March 2013.
Average net distribution 9,936.
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The people and talent behind the TaT family

Gil Sher Jason Smith

Wayne Broady Anthony Tydd Ben Perry

Julian Hentze

TaT’s real strength is its dedicated team of technicians and mechanics who contribute articles, respond to TaTassist case 
studies and represent TaT at every opportunity. Between them, they are a formidable automotive industry brains trust.

Business training specialist who works with 
Jeff Smit under the TaT Biz banner, which is a 
training contractor for the Capricorn Society

Diagnostic analyst and 
training ambassador

LPG specialist 
and writer 

Mechanical specialist 
and writer

Climate control 
specialist and writer

TaT’s man on the 
ground in the USA

Former champion gymnast 
and writer of quirky tales

Hybrid specialist 
and writer

Problem solver and 
passionate writer



   Note: 
• Please provide a hard copy proof as backup. If not provided, TaT cannot accept responsibility for any errors.

• Files up to 15mb can be emailed. Larger files can be sent via an internet service such as ‘Hightail’. 

• TaT offers an ad design service charged at standard industry rates.

You need to provide:
• Press quality PDF file – images must be minimum 300dpi
• All fonts MUST be embedded or converted to outlines

Advertising artwork specifications

Advertising booking and delivery deadlines for 2015 – 2016

QUARTER  PAGE
Vertical: 45 x 277mm
Horizontal: 190 x 67mm 
Corner: 92  x 137mm

DOUBLE PAGE SPREAD
Trim size:  420 x 297mm
Bleed size:  426 x 303mm
Type area:  400 x 277mm

HALF PAGE
Vertical:  277 x 93mm
Horizontal: 190 x 137mm

FULL PAGE
Trim size:  210 x 297mm
Bleed size:  216 x 303mm
Type area:  190 x 277mm

THIRD PAGE
Vertical:  104 x 163mm
Horizontal:  190 x 90mm

The Automotive Technician

Advertising policies
The publisher reserves the right to refuse advertising. Advertisers 
and their agencies assume liability for content of advertising and also 
assume responsibility if any claims are made against the publisher. 
Advertisers and advertising agencies are jointly and severally responsible 
for payment for all published advertisements. The word ‘advertisement’ 
shall be printed at the top of any advertisement which, in the opinion 
of the publisher, might be construed as editorial content. Cancellations 
are not accepted and copy corrections are not guaranteed after the 
closing date. Refunds will not be made on advertisements cancelled 
after the closing date. Requested positions are not guaranteed unless 
confirmed by a 10% premium payment. Any production work additional 
to the supplied advertisement will be subject to additional charge. The 
publishers take  no responsibility for the quality or suitability of products 
portrayed in paid advertisements.  

Editorial policies
This magazine’s credibility is built on the power and readability of its 
totally independent editorial and technical content. The Automotive 
Technician is a balance of quality technical information and solutions, 
new product information and analysis of global, national and state 
issues which may affect the vehicle aftermarket. Editorial contributions 
of a strictly technical nature are encouraged and such editorial must 
be independent of any advertising. Publication of such editorial is not 
guaranteed and judgement as to suitability for publication rests with the 
editorial team. All editorial and illustrations submitted for consideration 
become the property of The Automotive Technician and may be subject 
to sub-editorial treatment, re-writing or rejection. The Automotive 
Technician accepts no responsibility or liability which might result from 
publication of any published editorial submitted by any company or 
individual.

TaT Material 
specifications

Direct all advertising enquiries 
to Janene Champion

Ph: 03 5862 3090
Mobile: 0403 226 770

Fax: 03 5862 3092
Email: champads@westnet.com.au
  PO Box 144
  NUMURKAH VIC 3636
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Trim size:  210mm x 297mm
Bleed size:  216mm x 303mm
Type area:  190mm x 277mm

Issue Magazine Issue Booking deadline Artwork deadline Magazine delivery
44 April 2015*  6 March 2015 13 March 2015 3 April 2015

45 June 2015 8 May 2015 15 May 2015 5 June 2015

46 August 2015 26 June 2015 3 July 2015 24 July 2015

47 September 2015 14 August 2015 21 August 2015 11 September 2015

48 November 2015 2 October 2015 9 October 2015 30 October 2015

49 February 2016 5 February 2016 12 February 2016 26 February 2016

50 April 2016 18 March 2016 25 March 2016 15 April 2016

51 June 2016 6 May 2016 13 May 2016 3 June 2016

52 August 2016 24 June 2016 1 July 2016 22 July 2016

53 September 2016 12 August 2016 19 August 2016 9 September 2016

54 November 2016 30 September 2016 7 October 2016 28 October 2016
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*Extra print run for distribution at Australian Auto Aftermarket Expo at the Melbourne Exhibition Centre 16-18 April 2015


